
 

           

 

ANTI-AGING™ BELGRADE 2010 
 

Serbian Association for Anti-Aging Medicine (SAAAM) and Oivivio Consulting 

Services LLC are proud to invite you to participate in the 2nd International Congress 

on Anti-Aging Medicine and Regenerative Biomedical Technologies that will take place 

in 

Hotel Hyatt Regency Belgrade 

May 8 - 9, 2010 

www.anti-aging.rs   

 

Anti-aging medicine in Serbia represents a confluence of two rapidly growing trends in 

a virtually virgin market. Exhibitors in this oldest anti-aging show in Serbia and the 

Western Balkans will truly make their indelible mark in the market. You and your 

company will be at the forefront of the fast-developing South-East European anti-aging 

medicine industry. By exhibiting at our show you will be ideally positioned to take 

advantage of the interests in medicinal advancements and novelty that this nascent 

market craves. 

 

The expected over 800 Participants in the Congress are: 

 doctors, pharmacists, biochemists, owners of advanced cosmetic centers, 

cosmetologists, medicinal spa owners and operators, anti-aging equipment and 

supply distributors,  

 up-scale clients that are looking for different anti-aging products and procedures,  

 wealthy individuals, celebrities, businessmen, media, journalists and opinion 

makers.  

 

Scientific Program contains the papers in the following areas: 

 Advances in Anti-Aging Medicine  

 Esthetic Medicine  

 Esthetic Dermatology  

 Biochemical Testing 

 Genetic Testing  

 Hormonal Therapy  

 Medicinal Spa  

 Prevention  

 Anti-Aging Exercise and Sport  

 Nutrition and Supplements  

 Stem Cell Research  

 

We offer you a rich choice of promotional and sponsoring possibilities as well as an 

opportunity to engage capable distributors of your products and services in Serbia, 

Croatia, Macedonia, Bosnia, Montenegro and other SEE countries. 

 

For information and registration please contact our Project Managers at 

kongres@oivivio.com or by phone at +381.11.344.9308 or by fax 

+381.11.308.6316. 

 

 

Belgrade,       Sincerely, 

January 28, 2010      

 

Dr Liliana Goliani  

President of Serbian Association of  

Anti-Aging Medicine (SAAAM) 

lgoliani@gmail.com  

http://www.anti-aging.rs/
mailto:kongres@oivivio.com
mailto:lgoliani@gmail.com


 

 

ANTI-AGING™ BELGRADE 2010 

   REGISTRATION AND GENERAL TERMS & CONDITIONS 

Please send the completed and signed application by April 16,2010  

via fax: +381.11.308.6316 or e-mail: kongres@oivivio.com 

 

 

Company’s Name ……………………………………………………………………………………………………………………… 

 

Main Area of Activity ………………………………………………………  www.………………………………......……... 

 

Address ….…………………………………………………………………………………………………………………………………. 

 

City .……………………………………………..……  Postal Code .…….…………….. County ...…….……………....   

 

Name of Person in charge of Congress..………….………………………….………...….……………………………  

 

Tel ………………………………  Fax ….…………………………………  E-mail  ………………………………..………….… 
 

Name of authorized person ………………………………….……..    Signature …………………………………….. 

 

(Seal) 

Exhibitors1,2 

 

Unit Booth Size 
  In-Line       

Open on 1 
side 

Corner     
Open on 2 

sides 

Peninsula       
Open on 3 sides 

Island      
Open on 4 

sides 

12m
2
 (3m x 4m) furnished  € 3,500  € 3,900  € 4,100     

Min. 2 booths
- 

12m
2
 (3m x 4m) 

un-
furnished 

- -  € 3,700     
Min. 2 booths

 € 3,900     
Min. 4 booths

  6m
2
 (3m x 2m) 

un-
furnished 

 € 2,000  € 2,400 - - 

 

Main Sponsorships3  

 

General Sponsor  ………………………. □ € 12,500 

Gold Sponsor …………………………… □ € 8,000 

Sponsor …………………………………. □ € 5,000 

Partner ………………………………… □ € 3,500 
 

Special Sponsorships3 

 

Cocktail Sponsor ……………………….. □ € 5,000 

Round Table Sponsor ..………………… □ € 5,000 

„Product of the Congress“ Sponsor ….. □ € 3,000 

Advertiser…………………..………..…… □ € 2,500 
 
 

Exhibitors should mark the number of unit booths in the box provided. 
 
 
 
 

mailto:kongres@oivivio.com


 

Notes: 
1. Fully furnished “Unit Booth” is a completely constructed  and equipped exhibitor stand of 12m2, 

comprising: floor covering, walls, info counter, table w/ 4 chairs, trash can, racks for products or 
brochures, lockable storage space, AC outlet, flood lights, overhead panel with Exhibitor name in black, 
block letters. Additional glass/plastic display cases are available. 

2. Un-furnished “Unit Booth” provides you with only a space on the floor on which to create the right 
presentation of your offer. Thus an exhibitor has to equip (“furnish”) this space by themselves. The  
Organizer will provide a list of preferred suppliers to help Exhibitor construct the booth to Exhibitor 
specifications. All works are on the Exhibitor account. 

3. For details please refer to Addendum A of this Agreement that represents an integral part of the Contract. 
 

Advertisements in Congress Publications4 
 

Advertising 
Half Page       

Inside 
Full Page       

Inside 
K2        

Inner Front 
Cover 

K3         
Inner Back 

Cover 

K4         
Back Cover 

Congress 
Proceedings          
Book of Abstracts 

 € 1,800  € 3,000  € 3,600  € 3,750  € 4,500

Congress Program   
Exhibitor & Seminar 

Schedule 
 € 1,200  € 2,000  € 2,400  € 2,500  € 3,000

 

Exhibitors should mark their choice in the box provided. 
 
Notes: 

4. All advertisements are in full color. The publication dimensions are xx cm x xx cm. The material should be 
submitted in the print quality PDF format. 

 

Seminars and Branding 

 

Co-exhibitor Catalogue listing (per co-exhibitor) .... □ € 500 

Exhibitor Seminar ( 1 hr ) ………..…………………. □ € 2,500 

Banner on Fair’s Web Site (1 year) ……………….. □ € 1,200 

Delegate badge branding …………………..………. □ € 2,500 

Delegate bag branding …………..……………….… □ € 4,000 

Visitor bag branding ………………...………………. □ € 2,500 

 

Insertion of Samples or Propaganda Material 

 

  
Flyer       

One Page 
Brochure Product 

Sampler 

Insertion         
Delegate_Briefcase 

 € 1,500  € 1,800  € 3,000

Insertion          
Visitor_Bag 

 € 1,500  € 1,800  € 3,000

 

Order Recapitulation 

 

Please review your order and recapitulate and initial the grand total € _________ ______ 

      Initials  

Please note that all services rendered in Serbia are subject to a VAT of 18%. 
 

Accommodation 

 

There are several Congresses and big events going on in Belgrade in early-May 2010.   

If you would need assistance with hotel accommodation, please tick the box. The 

Event Organizer has reserved a block of rooms of different categories and prices. 

 



 

Order Submission 

 

The filled-out, signed and stamped Order Form should be faxed to +381.11.308.6316 

or scanned and e-mailed to kongres@oivivio.com not later than November 30, 2009. 

 

Inquires 

 

All inquires should be directed to the Organizer on telephone +381.11.344.9308 or  

e-mail kongres@oivivio.com. 

 

GENERAL TERMS AND CONDITIONS 
 

1) A signed Registration Form, accepted by the Oivivio Consulting Services LLC or their 

representative (hereinafter: the Organizer), is considered a legally binding Contract 

between the applicant (hereinafter: the Exhibitor) and the Organizer regarding the 

Anti-Aging™ Belgrade 2010 (herein after: the Congress). 

  

Application and Payment 

2) Upon the receipt of a dully signed Registration Form, the Organizer will provide a pro-

forma invoice to the Exhibitor, who is responsible for settling the payment, not later 

than 60 (sixty) days before the opening of the Congress.  It should be noted that the 

participation in the Congress, the location of the booth and a time slot in the 

Presentation Series will be guaranteed only upon receipt of the payment in full. 

3) The submitted application is irrevocable and obliges the Exhibitor, unless cancelled in 

writing more than 30 days before the opening of the Congress. 

4) If cancellation is made: 

a) Less than 30 but more than 15 days before the opening of the Congress, the 

Exhibitor is entitled to full refund of the paid sum, minus 10% processing fee. 

b) Less than 15 days before the opening of the Congress, the Exhibitor is not entitled to 

refund.  The Organizer retains the right in such a case to dispose of the exhibition 

space to their liking. 

5) The Organizer retains the right to: 

a) Allocate booth location to the Exhibitor, 

b) Alter previously designated location, while making appropriate adjustments in the 

Invoice, 

c) Cancel an already accepted application up to 15 days before the opening and 

reimburse all paid up monies, 

d) Increase or decrease the exhibition area, depending on the capacity of the location, 

by up to 15% of the registered area. 

6) The Exhibitor cannot transfer the right to use the exhibition booth to a third party 

without the consent of the Organizer. 

7) The Organizer informs the Exhibitor on the location of the designated exhibition area 

and provides a floor plan. 

8) All complaints regarding the exhibition area and/or location must be made in writing 

exclusively during the Congress. 

 

Liabilities 

9) Organizer will undertake all necessary measures to provide for safety of Exhibitors, 

their staff, their belongings and the visitors.  Nevertheless, the Organizer can not be 

held liable for injuries, damages or losses incurred by the Exhibitor or their staff.  

Exhibitors are advised to obtain their own liability and damage insurance. 

10) During the preparation and the Congress, the Exhibitor is obliged to be present when 

the Hall is opened and closed.  

Booth Setup and Decoration 

11) Promo material cannot be brought into the Exposition Hall earlier than 1 hour before 

the start of the Congress or removed before the closing of the Congress. 

mailto:kongres@oivivio.com
mailto:kongres@oivivio.com


 

12) The exhibited goods must not be taken out nor exchanged 

before the closing of the Congress.  Packing and removal 

 can start only after the closing and must complete within 2 hours after closing.  

After the deadline, the Congress retains the right to hire a forwarding agent, who will 

store the goods in its own warehouse at the expense of the Exhibitor. 

13) The Exhibitor shall reimburse the Organizer for all damages caused by the Exhibitor's 

staff or third parties that work at the exhibition area under the Exhibitor's orders. 

The damage shall be assessed by the Committee formed by the Organizer. 

14) The Exhibitor can use the allocated space at the Exhibition to demonstrate their 

products and services only. The noise volume at the Exhibitor's booth must be 

confined within the booth. 

15) Other services like the Internet connection are available, but are charged separately. 

16) In case of dispute, the parties accept the real jurisdiction of the court in Belgrade, 

Serbia. 

 

Marketing Promotion 

17) To attract qualified visitors, the Organizer undertakes to develop, fund and execute a 

comprehensive promotional campaign consisting of, but not limited to, the following: 

a) Advertise the Congress in the mass media (newspaper ads, radio and TV ads,  

interviews and appearances),  Internet (own and third party sites) and other; 

b) Press releases and Press conference; 

c) Direct mailing to direct marketing to key businesses, professional and business 

associations and organizations who are active in Anti-Aging or have expressed 

need in getting involved; 

d) Inviting qualified individuals to register at the Congress’s web site and to invite 

them to visit the Congress in person. 

18) To make the promotion as effective as possible, the Organizer invites the Exhibitors 

to join forces and create synergy through co-promotion (e.g. joint advertisements, 

Exhibitors inviting target audience to visit them at their booth at the Congress, 

promotion on their web sites, radio/TV channels, etc.) 

19) The Organizer, as the owner of the intellectual property rights over the name and 

logo ANTI-AGING™, grants Exhibitor the limited right of use for promotional 

purposes only.  When doing so, the Exhibitor will use standard notations like the “™” 

or “TM”. 

 

Booth Location 

20) Booth locations are assigned according to Exhibitor’s preference and on a “first come, 

first served” basis.  The priority is established as date of payment as received by the 

Organizer. 

 

Communication 

21) All queries, application and specific requests should be directed to the Congress 

Project Manager. 
 

Event Organizer    Initials of the Exhibitor  ……….. 

Oivivio Consulting Services LLC 

Kneginje Zorke 9A/21 

11000 Belgrade, Serbia 

Tel. +381.11.344.9308 

Fax +381.11.308.6316 

e-mail: kongres@oivivio.com 

web: www.oivivio.com     

 

Attn.  Project Manager 

Congresses and Events 
 
 

 

For Official Use Only 

 
 
Appl. No. …….………… 
 
Location  ………….…… 
 
Date Appl ……………… 
 
Date Acce ……………… 
 
Priority No. …………… 
 
Signature ……………… 

mailto:kongres@oivivio.com
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ADDENDUM A 
 

Main and Special Sponsor Categories  
 

1.  General sponsor € 12.500 

 

 Name of the company and/or logo printed on all Congress materials, presented on 

press conferences and in all public presentations and ads, and in all conference 

rooms; 

 During the opening ceremony, in the presence of the media, General director or a 

representative of the company can make a welcoming speech (up to 2 minutes); 

 Member of the Panel of the Round Table; 

 Distribution of informative/propaganda material and/or products to all participants 

of the Congress; 

 Organization of the mini-symposium or Sponsorship of the travel expenses of a 

distinguished International expert with whom the representative of the company 

could appear on TV; 

 Free entrance passports for 10 persons; 

 Free exhibition space in the Exhibition hall with the priority location; 

 Free advertising in all materials of the Congress and in the Congress catalogue (one 

color page per publication). 

 

2. Gold sponsor € 8.000 

 

 Name of the company and/or logo printed on every material of the Congress, 

represented in all public presentations and ads, also in all conference rooms; 

 Member of the Panel of the Round Table; 

 Distribution of informative/propaganda material to all participants of the Congress; 

 Free entrance passports for 5 persons; 

 Free exhibition space in the Exhibition hall with the priority location; 

 Free advertising in all materials of the Congress and in the Congress catalogues (one 

color page per publication). 

 

3. Sponsor € 5.000 

 

 Name of the company and/or logo printed on every material of the Congress, 

represented in all public presentations and ads, also in all conference rooms; 

 Distribution of informative/propaganda material to all participants of the Congress; 

 Free entrance passports for 5 persons; 

 Free exhibition space in the Exhibition hall; 

 Free advertising in all materials of the Congress and in the Congress catalogue (one 

color page per publication). 

 

4. Partner € 3.500 

 

 Name of the company and/or logo printed on every material of the Congress, 

represented in all public presentations and ads; 

 Distribution of informative/propaganda material to all participants of the Congress; 

 Free entrance passport for 2 persons; 

 Free exhibition space in the Exhibition hall. 

 



 

 

5. Cocktail Sponsor € 5.000 

 

 Name of the company and/or logo printed on every material of the Congress, 

represented in all public presentations and ads, also in the Cocktail ballroom during 

the event; 

 Distribution of informative/propaganda material to all participants of the Cocktail; 

 Free entrance passports for 10 persons. 

 

6. Round Table Sponsor “Meet the Experts” € 5.000 

 

 Name of the company and/or logo printed on every material of the Congress, 

represented in all public presentations and ads, also in the Round Table room during 

the event; 

 Member of the Panel of the Round Table; 

 Free entrance passport for 2 persons. 

 

7. Sponsor „Product of the Congress“ € 3.000 

 Name of the company and/or logo printed on every material of the Congress, represented 

in all public presentations and ads labeled as „Product of the Congress;“ 

 Distribution of informative/propaganda material to all participants of the Congress  

 Location for distribution of the products (up to 4 locations). 
 

8. Advertiser € 2.500 

 

 Name of the company and/or logo printed on every material of the Congress, 

represented in all public presentations and ads 

 Distribution of informative/propaganda material to all participants of the Congress; 

 Free advertising in all materials of the Congress and in the Congress catalogues (one 

color page per publication). 

 


